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A small nonprofit 
breaks ground on the nation’s 

first inclusive playground.

They raised $141,000. Online.



An animal sanctuary 
rescues exotic big cats 

in Tampa, Florida.

They raised $950,000. Online.



A community foundation 
builds a stronger community 

in Park City, Utah.

They raised $1,008,081 in 24 hours. Online.

A community foundation 
builds a stronger community 

in Park City, Utah.



Causes are the ideas, projects, and 
initiatives that matter to people.



Razoo is crowdfunding for causes.
Together, we can lift the world.



The market-leading, 
cause-based 

crowdfunding 
platform

Helped raise more than 
$400 million 
for nonprofits 

and foundations

Market innovator of 
Giving Days 

that have raised 
more than $130 million



Start it. Share it. Raise it. Give it.





What is Crowdfunding?



Using the internet to fund a project by 
raising small amounts of money from a 

large number of people.



TOTAL CROWDFUNDING
$16.2+ billion

WORLD MARKET
AS OF 2014

The Crowdfunding Market

$9.5 billion 
CROWDFUNDING MARKET 

IN NORTH AMERICA, 
THE WORLD’S LARGEST



2011
$1.5 

billion

2012
$2.3 

billion

Growth in Crowdfunding.

2013
$5.1 

billion

2014
$16.2 
billion



Growth in Crowdfunding.

$34.4
BILLION
ESTIMATED 

IN 20152013
$5.1 

billion

2014
$16.2 
billion



MORE THAN 1 MILLION FUNDRAISING CAMPAIGNS    ARE CROWDFUNDED ANNUALLY



$9000
THE AVERAGE 
SUCCESSFUL CAMPAIGN 
FOR NONPROFITS

MORE THAN 1 MILLION FUNDRAISING CAMPAIGNS    ARE CROWDFUNDED ANNUALLY



Best Practices



Take your fundraiser 
from good to great 

by building a strategy.



Campaign Essentials

Scope Out Your 
Strategy 

Your unique story and 
approach.

Identify & Quantify 
Goals 

Should be measurable 
and attainable.

Tell Your 
Story 

Create a simple, 
personal message.

Test 
Your Asks 

Make sure your 
outreach is working.

1 2 3 4



• Florida-based 
sanctuary for exotic 
large cats 

• More than 100 animals 

• Committed to creating 
the best permanent 
home possible along 
with nutritional and 
medical care

Big Cat 
Rescue



Campaign Essentials
Big Cat Rescue

• Amount Raised: $950,000+ 
• 9 Different Initiatives 

• Food 
• Small Cats 
• End Cat Abuse 
• Regional 
• Holidays



Determining Tiers & Rewards

IDEAS: Try handwritten notes and rewards that align with your 
mission. Both establish a deeper connection with your donor and 
move them up the ladder of engagement.

Make a 
Specific Ask 
Details matter.

Create 
Donation Tiers 

Break out your ask 
string and be 
approachable.

Give 
Rewards* 

Use social media 
shoutouts or actual 

goodies.

Impact-Based 
Rewards 

This will perform better 
than premiums 

or gifts.

1 2 3 4

*



Determining Tiers & Rewards



• Offers cancer patients 
and their caregivers a 
free place to stay while 
undergoing critical 
cancer treatment 

• More than 40 suites 
that will help nearly 
800 patients annually 

American 
Cancer Society 
Hope Lodge



• New campaign has 
already raised more than 
a month of nights at the 
Hope Lodge 

• Used “Night of Hope” 
donation tiers

Determining Tiers & Rewards
American Cancer Society Hope Lodge



Bread for 
the City

• Provide vulnerable 
residents of Washington, 
DC with food, clothing, 
medical care, and legal/
social services 

• During the months of 
November and 
December, they provide 
free holiday meals in 
their “Holiday Helpings” 
campaign.



Determining Tiers & Rewards
Bread for the City

• Amount Raised: $250,000 
(through team competition) 

• Created donation tiers 
based on meals 

• Asked teams to copy those 
tiers on their own page.



Identify Your Ambassadors

SOME QUESTIONS: Are my biggest donors online? Where are 
my donors active? Which of my donors connect on a deeper 
level and would be willing to share? What do they value?

Board Members 
They are your most 

committed and most 
invested supporters.

Engaged & 
Active Supporters 

Sustainers, super 
activists, major donors, 

volunteers.

Influencers 
Find bloggers, 
reporters and 

celebrities that have an 
affinity for your cause.

1 2 3

*



Bread for 
the City

• Provide vulnerable 
residents of Washington, 
DC with food, clothing, 
medical care, and legal/
social services 

• During the months of 
November and 
December, they provide 
free holiday meals in 
their “Holiday Helpings” 
campaign.



Identify Your Ambassadors
Bread for the City

• Amount Raised: $250,000 

• 75 ambassadors used 
Razoo’s team feature for 
friendly competition 

• 9000+ families provided 
with a holiday meal



Craft a Compelling Story

Use 
Video 

Pages perform 2x 
better than just images.

Stay 
Focused 

Be specific with what 
you’re telling your 

supporters.

Communicate 
Often 

Ask, then update. 
Then ask, then update.

Create 
Project Pages 

Focus your efforts on a 
campaign rather than 

general support.

1 2 3 4



• Museums of Asian Art 

• Launched “Yoga: The 
Art of Transformation” 
exhibit, unable to 
secure through 
traditional means 

• Exploration of the 
dynamic history of 
yoga through art, 
photographs, 
manuscripts, and film

Freer|Sackler: 
Smithsonian 
Institution



• Amount Raised: $176,000 

• Total Donors: 617 

• Used all tools in their tool 
belt to tell the same story 

• “Double dipped” on their 
resources by using media 
multiple times 

• Used yoga ambassadors

Craft a Compelling Story
Freer | Sackler: Smithsonian Institution



Smithsonian 
National Museum 

of African American 
History and Culture

• A place where all 
Americans can learn about 
the richness of the African 
American experience 

• Scheduled to be built on 
the National Mall in 2016 

• SiriusXM’s Joe Madison set 
a goal to break a world 
record by hosting a 52-
hour radio marathon to 
raise money for the 
museum.



Craft a Compelling Story
National Museum of African American History and Culture

• Amount Raised: $177,713 

• Total Donors: 2,727 

• Tied to a specific live event 

• Story told in real-time via 
radio, social media, and 
outreach with influencers



• Devoted to working 
with companies & 
organizations to end 
the nation’s childhood 
obesity crisis. 

• Formed in conjunction 
with the First Lady’s 
“Let’s Move” campaign 

• Partners nonprofits, 
public, and private

Partnership 
for a Healthier 

America



Craft a Compelling Story
Partnership for a Healthier America

• Amount Raised: $17,000 

• 120+ Total Donors 

• Most Common Gift: $50 

• Donation stations at live 
events gave guests their 
“instant in” to the fundraiser



• Provides food to 
partner agencies across 
Southern Colorado and 
to neighbors in need 

• Ensures that the one in 
seven Southern 
Coloradoans at risk of 
hunger have access to 
enough healthy and 
nutritious food to thrive

Care & Share 
Food Bank



Craft a Compelling Story
Care and Share Food Bank

• Just launched a 
$40,000 campaign 

• Created a video with 
local celebrities to 
promote the project



Watch video online at http://bit.ly/1G1rnOx

http://bit.ly/1G1rnOx


New Donor Acquisition

Integrate 
Your Campaign 

Make sure your 
campaign is part of 

your normal 
communications.

Define a 
Cultivation Strategy 
Learn about your new 
donors and create a 

welcome series.

Demonstrate 
Impact 

Let donors know about 
the progress of the 

campaign.

Recognize 
Ambassadors 

They are your best 
acquisition channel.

21 3 4



Women’s 
Foundation 
of California

• Strategic grantmaking, 
public policy, and 
bringing together 
innovative women 
leaders 

• Stand with Women 
advocacy program 

• Two year participant in 
#GivingTuesday



New Donor Acquisition
Women’s Foundation of California

• 2013 Results 
• Donations: $10,000 
• Donors: 87 

• 2014 Results 
• Donations: $31,620 
• Includes a $16,000 

matching grant 
• Donors: 111



• The nation’s first “all-
inclusive” playground 
for kids and adults of all 
abilities 

• Located in Palo Alto, 
CA 

• Broke ground in late 
June 2014 and opens 
on Saturday

Magical Bridge 
Playground



New Donor Acquisition
Magical Bridge Playground

• Amount Raised: $149,000+ 
• 250+ Total Donors 
• Very small social media 

following 
• Utilized all channels, 

including events, emails, 
news media 

• Supporter levels



• Inspiring today’s youth 
through entertainment 
and education focused 
initiatives 

• Builds broadcast media 
centers within pediatric 
hospitals for patients to 
explore the creative 
realms of radio, 
television, and new 
media

Ryan Seacrest 
Foundation



New Donor Acquisition
Ryan Seacrest Foundation

• Amount Raised: $60,000+ 

• 150+ Total Donors 

• Embedded widget on their 
own page to maintain their 
own brand and control



Giving Days



#Giving 
Tuesday

• A Razoo-hosted Giving 
Day that coincides with 
#GivingTuesday, a 
national day of 
generosity the Tuesday 
after Thanksgiving 

• Launched on Razoo in 
2013



Giving Events - National
#GivingTuesday on Razoo

• 2013 Results 
• Donations: $1.1 million 

• 2014 Results 
• Donations: $1.78 million 
• Donors: 16,000+ 

• A chance to join an existing 
national movement



Match Day 
Milwaukee

• Supports the 20 
agencies that provide 
food and shelter to 
Milwaukee neighbors in 
need 

• Presented by the 
Greater Milwaukee 
Community 
Foundation 

• Launched in 2012



Giving Events - Local & Issue-Based
Match Day Milwaukee

• 2014 Results 
• Donations: $3 million 
• Donors: 5200+ 

• 2015 Results 
• Donations: $3.5 million 
• Donors: 5400+



Silicon Valley 
Gives

• A 24-hour Giving Day 
in the Silicon Valley of 
Northern California 

• Goal to grow 
philanthropy, revenue, 
capacity, and 
community 

• Launched in 2014



Giving Events - Regional
Silicon Valley Gives

• 2014 Results 
• Donations: $8+ million 
• Donors: 15,000 

• 2015 Outlook 
• More than 600 

registered nonprofits 
• Over $3 million in prize 

grants



Top 5 Fundraising Tips



Top 5 Fundraising Tips

1 Fundraisers do better when they 

are tied to a specific campaign, 

initiative, or project.

BE 
SPECIFIC



Top 5 Fundraising Tips

Use all of the tools at your 

disposal. Pages with high quality 

images/video are 2x likely to 

reach their goal.2BE 
SAAVY



Top 5 Fundraising Tips

Make your best donors and 
partners feel special. They’re your 

best channel to quick growth.3BE 
ENCOURAGING



Top 5 Fundraising Tips

Use your donor data to stay in 

touch with your network during 

and after your fundraiser.4BE 
CONNECTED



Top 5 Fundraising Tips

Don’t get stuck doing the same 

old things. New ideas (Twitter, 

YouTube, live events) can reach 

new donors.5BE 
CREATIVE



Razoo is crowdfunding for causes.

support@razoo.com

@Razoo Razoo


